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NA GLOBALIZOVANOM TRHU S CUKROM!

Abstract: Globalisation affects consumer behaviour, therefore marketing
strategies have to be adapted to it as well. This paper confirms this finding by
the specific research in the practice of selected European Union countries on the
example of the sugar market. Due to limited space, there are in particular presented
the results of findings related to consumer behaviour on monitored national markets.
The introductory section presents the basic assumptions of how the marketplace
globalisation is perceived. The next section introduces the results of the review of
the product portfolio of sugars and subsequently consumer preferences, as well as
specific characteristics of consumers on surveyed national markets. These findings
should be used in the marketing strategies of firms operating on the sugar market.
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Uvod

Svet sa pod vplyvom globalizacie zasadne meni a to meni i pristupy k podnikaniu.
Zmenit' sa musi, samozrejme, aj marketing. Podniky sa potrebuju neustdle zdo-
konalovat’ a ziskavat’ vedomosti o tom, ako so zakaznikmi komunikovat’, ako
ziskavat’ informacie z trhu, tvorit’ databazy o zakaznikoch a naucit’ sa, Ze zakaznici
predstavuju pre nich rozhodujuci prvok podnikania. Umenim je individualny pristup
a prisposobovanie sa poziadavkam zakaznikov.

V tomto prispevku prezentujeme vysledky analyz spotrebitel'ského spravania
zakaznikov na globalizovanom trhu s cukrom. Z pohl'adu na zmeny v tejto oblasti
na slovenskom trhu zrejme netreba dnes nikoho presvied¢at’ o tom, ze trh s cukrom
vyrazne zasiahli procesy globalizacie tak v oblasti jeho vyroby, ako aj v oblasti predaja.
Podobne je to aj v ostatnych skimanych krajinach (vyber krajin bol ovplyvneny
posobnostou podnikov, ktoré boli ochotné poskytnut pozadované informacie).
Informécie pre naSe analyzy sme ziskavali tak od vyrobcov cukru pdsobiacich
v skiimanych krajinach (ked’Ze vyslovili Zelanie zostat’ v anonymite, nemozeme ich
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