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Abstract: Communication tools, their selection and content and their use in
practice are closely interconnected and create the base of the internal (intra-company)
communication. In domestic and foreign sources, these skills are referred to as the key
factors that enter internal (intra-company) systems and company management
processes and regulate, accelerate and improve them to various extent. Their
importance is rising with the advancing internationalisation and globalisation
processes in the economic sphere. These developments radically affect the external
environment in which companies communicate. At the same time, the internal
environment is changing, while its cultural and language heterogeneity is changing.
The present paper deals with these problems. Its aim is to monitor the communication
tools in the small and medium-sized companies in the Slovak Republic; it classifies
them and reveals their basic features, communication noise and communication
filters, and the frequency of their use in internal communication flows. The research
described in the paper was carried out under the VEGA project 1/4591/07.

Keywords: communication tools, structure, classification, e-communication tools,
classic communication tools, communication filter, communication noise

JEL: D 23

Uvod

Stcasnd prax manazmentu potvrdzuje, ze ak podnik chce obstat’ v trhovom
konkuren¢nom prostredi, komunikacia, vnutropodnikova (internd) alebo externa,
sa nemoze realizovat’ na laickej urovni, ale si vyzaduje uplatiiovat’ profesionalny
pristup ¢i uz v oblasti pouzivania komunikacnych nastrojov, vymedzenia
a dodrziavania komunika¢nych kompetencii a uplatiiovania komunikacnych
zruénosti manazérov na kazdom stupni riadenia podniku. Tak v odbornej zahrani¢ne;j
alebo domacej literattre, ako aj v podnikatel'skej a v podnikovej praxi najdeme vela
prikladov na to, ako komunikécia, resp. ne/aplikované komunikacné nastroje,
komunikac¢né kompetencie a komunika¢né zru¢nosti manazérov ¢i uz v ramci
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