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Abstract: The paper is based on the argument that innovation processes in
tourism are the most important elements of the long-term economic growth. In
“intersectoral” process of innovation tourism can play a key role in transforming
modern innovation into economic growth. New technologies, more experienced and
more demanding clients, organizational changes, regional disparities and growing
environmental restrictions arve just some of the challenges that shape the tourism
sector. Internet transforms the sale of tourism products in different ways. This will
simplify access to information, which rapidly grows and makes tourism permanently
competitive. The paper shows the specific features of tourism products creation, and
possibilities of knowledge use in regions. In the application part we present partial
outputs of the knowledge dynamics case study in tourism sector of the Bratislava
region of “REDIPE” project 2010.
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Uvod

Vicsina sektorov v zapadnych ekonomikach prechadza vyraznymi technologic-
kymi zmenami, ktoré vytvaraju tzv. ,,nova* ekonomiku, uzko korespondujicu s vy-
tvorenim nového bohatstva prostrednictvom inovacii. Je to ekonomika spojena
s vedou o informaciach, inovaciach, manazmente, vzdelani a $pickovych technolo-
giach. Charakterizuju ju dva pojmy: znalostna ekonomika a ekonomika sluzieb. Aj
ked’ mnoho inovacii ma povod v tretom sektore (sektore sluzieb), zatial’ sa o ich
vyzname v cestovnom ruchu vela nehovorilo. A priori mozno ocakavat’, Ze inovacia
a vyvoj produktu by mohli vytvorit' jedineéntl stratégiu na ziskanie novych trhov.
Aj ked’ cestovny ruch, ako typicky sektor sluzieb ma pomerne rozvinuty trh, su¢asna
situacia vyzaduje inovacie a nepatrné kozmetické zmeny v ponukanom produkte.
Globalna kriza znacne ovplyvnila spravanie subjektov na trhu cestovného ruchu.
V dosledku toho je charakteristicka snaha hotelov a cielovych miest rozsirit’ ponuku
doplnkovych sluzieb pre spotrebitelov.
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