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PERSONALNY MARKETING PODNIKOV ]
V PODMIENKACH GLOBALNEJ HOSPODARSKEJ KRIZY

Abstract: The purpose of the article is to briefly describe and arrange in
chronological order the current views on the role and functions of company s personal
marketing in the context of the developmental trends of the global economic crisis.
It emphasizes the meaning of application of personnel marketing instruments in
the process of ongoing intra-company personnel structures and systems evoked
by the global economic crisis, while it focuses on the need of their conceptual use
during the economic crisis mainly in the following two areas: protection of key job
offers in the company's organizational and personnel structure and protection of
the company’s human capital in a way that it did not lose its competitiveness that is
based on the quality of human resource capital during such a period; on the contrary
so that it was able to maintain its competitiveness as an asset for the future.
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Uvod

V sucasnosti v odbornych kruhoch sa ¢asto diskutuje o tom, ¢i v Case globalne;j
hospodarskej krizy ma personalny marketing vyznam, pripadne aké funkcie moze
plnit’, resp. plni. Odpovede na 1iu su v sucasnosti vel'mi r6znorodé, konzervativne aj
liberalne, na jednej strane odmietajiice vyznam a miesto personalneho marketingu
v podmienkach globalnej hospodarskej krizy, a na druhej strane nekriticky zveli-
Cujuce a idealizujice jeho vyznam a miesto v regulaénych procesoch a v makro-
ekonomickych i mikroekonomickych regulaénych mechanizmoch nastavenych na
zvladnutie globalnej nielen hospodarskej, ale po nej nasledujicej aj socialnej krizy.
Ako naznacuje stCasny vyvoj globalnej hospodarskej krizy, tilohy personalneho
marketingu nebudu zanikat’, ale budu sa preskupovat’ a obsahovo kvalitativne menit’.
Vyplyva to z presadzujucich sa a prehlbujucich sa globaliza¢nych procesov, ktorych
dosledkom su dlhodobé zmeny nielen v spolocnosti, ale aj na trhu prace. Pod tlakom
globalizacie dochadza k postupnej destrukcii socialnej Struktury spolo¢nosti, zanika
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